


https://online.fliphtml5.com/fvqnw/kqar/




LE GRAND EDITION I NO.s DECEMBER 2025 At HOME in FRANCE and WELCOME Everywhere ... 

WINE FOCUS 

LE GRAND NDIR CREMANT DE LIMDUX 

WHILE THE CHAMPAGNE MARKET HAS BEEN STUMBLING 

RECENTLY, THDSE DF FRANCE'S CREMANTS ARE DDING 

REALLY WELL, GROWING THEIR SALES BY 47% SINCE ZDI&. 

Our Le Grand Noir Cremant de Limoux has been a proud part of 

that success story, with increasing orders from our distributor 

partners worldwide. As its name and appellation reveal, this 
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delicious Classic Method cuvee is the 

exception to our rule of producing all 

the Le Grand Noir  wines in the 

Minervois region. Following our 

obsession with matching grape 

varieties and wine styles to the 

soils and microclimates that will 

bring out their best, when we 

decided to add a truly distinctive 

sparkling wine to the range, we 

knew that Limoux, around 

SOkm/30 miles to the south west, 

has precisely the right conditions. 

First, there's a unique cocktail of grape varieties that marries 

the appley Chenin Blanc with the local quince-and-honey 

Mauzac, and Chardonnay and 

Pinot Noir. Then there is a range 

of soils, including some limestone 

very similar to that found in 

Champagne, and altitudes from 

200 to 600 metres. 

This combination, together 

with cool initial fermentation 

and up to 15 months on its 

yeast, makes for a truly distinctive wine with flavours 

of white peaches, lemon peel, toasted brioche and 

grilled hazelnuts. 

Confirmation of its quality has come in the form of a 

Silver medal from the 2024 New York International 

Wine Competition and a Languedoc Wine of the Year

award in the same year, as well as a great 91-point

recommendation from the Wine Enthusiast. This is a 

higher score than has been given to many big-name 

Champagnes, which, given our price point, explains 

why the Enthusiast also gave it a coveted Best Buy.

IND I A WHERE LE GRAND NOIR REPRESENTS FRENCH WINE 
ONE OF LE GRAND NDIR'S BIGGEST EXPORT SUCCESSES HAS BEEN IN INDIA. 

ROBERT JOSEPH HAD MET RAJEEV SAMANT, FOUNDER OF SULA, INDIA'S LEADING DOMESTIC PRODUCER, 
ON PANELS AT A NUMBER OF INTERNATIONAL CONFERENCES, AND HUGH HAD MET HIM IN HONG KONG. 

At that time, none of us was quite ready to take our wines into a market 
that was famous for its alcohol-free states, high excise duty rates, 
bureaucratic hurdles, and a preference for local whisky. But Rajeev 
remembers being struck by the passion we 
all shared for emerging wine regions and 
an instinctive eye for innovation". 

It was almost inevitable that we would work 
together, and, when we all decided the time 
was right and, thanks to the efforts of the 
Sula team, Le Grand Noir has grown to 
become India's number one French brand, 
with sales rising by 16% this year in an 
otherwise flattish market. 
As Rajeev says, "A key driver of Sula's 
growth has been its deep engagement with 
the Indian consumer. Early investments in 

wine education, the creation of the SulaFest 
festival of music, food and wine, and pioneering wine tourism helped 
build a culture where wine became accessible, aspirational and proudly 
Indian. This connection with consumers is what transformed Sula - and 
Le Grand Noir - into brands people don't just choose, but champion". 

CONTACT 

While those who know little about the country imagine that, given its 
population, India could easily make up for the fall in sales to China, sales 
volumes are still relatively limited. Around 75% of wine drunk in India is 

produced locally, and Australia dominates 
the import market, thanks to the free trade 
agreement with lndia,signed in late 2022. 

However, thanks to the quality image of 
Sula's own wines and ·ts distribution 
strength, Le Grand Noir has grown to be 
almost synonymous with France for the 
growing �umber of Indians wh·o are
beginning to explore wine. 
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In October, Robert Josegp,,ls!E,sted an onli�e 
training session for the S la�eam. Sittingrir\ 
the Le Grand/ oir office in Bordeau.x( he 

� tasted all of the wines Sula is shippiifg and 
answered a wide range of questions. We believe that this kind of activity 
will help Sula maintain, or hopefully beat, t�is year's impressive sales 
growth - and look forward to hosting si ilar sessions for other 
distributor-partners. 

HORTENSE RYMAN 

GREAT WINES FROM FRANCE I CHARDONNAY I GSM I MALBEC I MERLOT I MOSCATO I PINOT NOIR I ROSE I SAUVIGNON BLANC I CABERNET SAUVIGNON I SYRAH I VIOGNIER 
Cremant de Limoux I ORGANIC RED BLEND I ORGANIC WHITE CHARDONNAY I LES RESERVES RED I LES RESERVES WHITE I NON ALCOHOLIC RED I NON ALCOHOLIC WHITE 

HORTENSERYMAN@VINARTUS.FR I ROBERT JOSEPH : ROBERTJOSEPH@WINETHINKER.COM 
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